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Disclaimer

This presentation and all other opinions, data, documents and materials (collectively the “Materials”) proposed or distributed during the presentation are compiled by Dali
Foods Group Company Limited (the “Company”, together with its subsidiaries and associated companies collectively the “Group”), solely for information purpose, and the
confidential and proprietary information owned by the Group are included. The Materials are only used for presentation on the preliminary and strictly confidential basis by
the Company. The registered trademarks, commercial trademarks and logos or photographic materials used in the Materials are for reference only, which innocently
infringes the rights of creators and/or applicable intellectual property law.

The information and opinions contained in this presentation materials are unintentionally provided complete and comprehensive analysis of the business or financial
condition or prospects of the Group, and you shall not reply on such information of the business or financial condition or prospects of the Company to conduct complete
and comprehensive analysis. No representation or warranty express or implied is made in respect of the Materials by the Company or its any executive, director, associate,
consultant or representative, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the data or opinions contained in the Materials.
The Materials do not form all or part of any prospectus or other offering circular, and do not form a part of offer to sell or subscribe any share or security or invitation of offer
to subscribe any share or security and no part of it shall form the basis of or be relied upon in connection with any contract, commitment or investment decision in relation
thereto. Data contained in the Materials are provided in the date of this presentation, which can be amended or modified without prior notice, and no update would be made
for the important progress maybe occurred after the date of the presentation announcement. None of the Company and its executive, director, associate, consultant or
representative shall have liability whatsoever (in negligence, infringement behavior, false statement, omission or otherwise) for any loss however arising from decision-
making of any use of or reply on the Materials or its contents.

When attending this presentation and/or receiving the Materials, representing that you agree and understand that (i)the Materials are solely for your reference, and shall
not use for any other purpose (whether commercial or other relevant purposes); (ii)shall not use, copy, plagiarize, disseminate, distribute, reproduce or otherwise to
disclose the Materials and any other part to any third party without the prior written notice of the Company; (iii)you accept full responsibility for the evaluation on the market
and market position of the Company, and you preform analysis on the potential future performance of the business of the Company yourselves and accept full
responsibility for the view formed from such analysis; and (iv)you undertake take keeping the Materials strictly confidential, and indemnify and has been indemnified all
losses, damages, costs and expenses maybe suffered or incurred directly or indirectly violating any terms of this disclaimer. The Materials shall not be duplicated, copied
and/or directly or indirectly distributed or delivered all of part of the Materials to any other people at any time without prior written notice of the Company.

The shares of the Company have not been and will not be registered under the U.S. Securities Act of 1933 (amended) (“U.S. Securities Act”) or any state securities law in
the United States. This presentation materials do not constitute a part of an offer for sell securities in the United States or an invitation for purchase or subscribe securities
and do not directly or indirectly distribute in the United States (including its territories and possessions, other states in U.S. and Columbia District). You shall not copy, take
along or distribute any part or any copy of the Materials by any form to Australia, Bermuda, Dubai, Canada, the European Economic Area, France, Ireland, Italy, Japan,
Bahrain, Saudi Arabia, Macau, Malaysia, Netherlands, New Zealand, Indonesia, Korea, South Africa, Kuwait, Qatar, Taiwan, Cayman Islands, the People's Republic of
China, Singapore, Switzerland, United Arab Emirates, United Kingdom, United States or distribute into its territories. Any non-compliance with this limit may constitute a
violence of the relevant securities law. Distribution of this document into other jurisdictions maybe limited by law and any person whom owns the Materials should
understand and comply with such limits. The shares of the Company have not been and will not be registered under the relevant laws in Canada, Australia or Japan.

In Hong Kong, any share of a company shall not be offered publicly, unless the prospectus in relation to such selling or subscription has been authorized under the
Companies (Winding Up and Miscellaneous Provisions) Ordinance (Chapter 32 of the Laws of Hong Kong) (the “the Companies (Winding Up and Miscellaneous
Provisions) Ordinance”) through The Stock Exchange of Hong Kong Limited (the “Hong Kong Stock Exchange”), and has been registered in registered by the Registrar of
Companies and registered under the requirements. Otherwise, a prospectus without formally registration shall not distribute, announce or publish in Hong Kong, except for
distribute to the professional investors in accordance with Part 1 under the Securities and Futures Ordinance (Chapter 571 of the Laws of Hong Kong) or other
requirements under the ordinance. This document has not been and will not be registered as prospectus in Hong Kong, and shall not be distributed, announced or
published to the public or any public in Hong Kong directly or indirectly. The Materials shall only be distributed (i) the professional investors defined in Part 1 under the
Securities and Futures Ordinance (Chapter 571 of the Laws of Hong Kong) or other requirements under the ordinance and/or (ii) other circumstances qualified with the
provisions in the Seventeenth Schedule under the Companies (Winding Up and Miscellaneous Provisions) Ordinance.

By attending this presentation and/or accessing the materials, you are agreeing to be bound by the foregoing limitations.
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China’s Leading Food and Beverage Company with Scalability, Profitability and AFIES
Highly Recognized Brand Leadership across Multiple Product Categories 0

DALI FOODS

_______ Strategically Positioned Across | Superior Brand Matrix Highly Nationwide Production Bases [
Multiple Compelling Categories Recognized by Consumers and Distribution Network

v' Leading positions across multiple

: . V"7 core brands each exceeding v 36 food and beverage
growing product categories
v' Arefined product portfolio with i o
huge market potentials and solid each exceeding 2 bn revenue V' 6000+distributors
profitability v 3.5 mn+ POS

1 bn revenue, with 4 brands production bases

! @ Strategic positioning to drive @ Localized operations catering to p Optimized incentive mechanism to E
i growth consumer trends and needs improve operation efficiency '
' @ Pioneer innovation for @m Enhance brand building ® Enhance professional execution :
: future development capabilities to unlock growth capabilities to better seize opportunities |
i potentials across different product categories i

5' Strategically positioned categories Q Optimized product mix ﬁ Professional organizational structure
/

to drive sustainable growth to improve profitability ™  to promote operation efficiency



Financial Highlights AP G

2021 2022 YoY 2021 2022 YoY

é 22,294 19,957 -10.5% M 3,725 2,990 -19.7%

Revenue Net Profit
c@e | 8,156 7,024 -13.9% é:%% 16.7% 15.0% -1.7ppt
Net Profit
Gross Profit Margin
= =3
= 36.6% 35.2% -1.4ppt B 11,874 11,249 -5.3%
Gross Profit
Margin Net Cash?
¢ L
= 5072 4,191 17.4% = 50%  50%+50%2  50%
Dividend
EBIT Payout Ratio
1. Cash and bank deposits minus interest-bearing bank borrowings. Currency: RMB mn

2. The full year dividends for 2022 amounted to HK$17.7 cents per share, being interim dividend of HK$7.1 cents per share, special dividend of HK$5.3 cents per
share and final dividend of HK$5.3 cents per share, representing 100% dividend payout in the second half of 2022 and full year dividend payout ratio of 71%



Financial Results by Segments
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DALI FOODS

Revenue
and gross
margin by
segments

Highlights

by
segments

Snack Food Household Consumption RTD Beverage

Revenue GP Margin
9,030 0
RMEB mn 34.4%

* Revenue was impacted by ongoing
pandemic

* Product optimization led to improved
profitability

» Launched new products to
capture health trend and
enhance brand image

11

Promoted _product innovation

and brand rejuvenation to
meet the demands of young
consumers

o

Firs

Broadened consumption
scenarios and explored
high-growth product lines

Revenue GP Margin
3,705 0
RMB mn 40.8%
+1.9%

-2.2ppt

» Healthy growth and consolidated leading
positions in both brands

» Higher raw material prices led to lower gross
profit margin

* Further invested in differentiated
and functional products to

strengthen pricing power

ég s\i Lo pperin

¢ Advanced infrastructure build-up
and established a win-win
partnership with distributors

» Continued consumer education to
consolidate the leading position

* Focused on R&D and product
quality improvement

Revenue GP Margin
0,123 46.2%
RMB mn

Revenue was impacted by the lack of
consumption scenarios and adjustments
of marketing strategies

Maintained leading market positions with
superior profitability

* Improve channel execution
capabilities

K= . Sponsored both online and
offline sports events to establish

a professional brand image

* Launched low-sugar and sugar-
free tea beverages to grasp
demands from vounger

generation
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Snack Food: Capture Trillion-Dollar Market Growth rRas
Opportunity, Further Consolidate Market Leadership BALI FOODS. |

Consolidate leading position and benefit V& o, B
from rising market entry barriers

@ Capture market trends and drive
product innovation

Offline channel will benefit from
consumption recovery

Improve control of POS and refine
channel structure

IEUC._

- y.
#1 Bakery Brand* #1 Domestic Chips Brand* #1 Domestic Biscuit Brand'
2X the size of the second player? 5X the size of the second domestic player Ranked 15t for 10 consecutive years
Grasp the market trend to launch Promote homegrown brand image and Expand customer bqse a_nd
0 new products and continue to 0 improve competitiveness with_local 0 consumption scenarios via
the launch of cookies, soda

improve product quality flavors and innovative technigues

biscuits and wafers
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1. Source: Euromonitor 4
2. Packaged Pastries Category



Doubendou: Promote Consumer Education and Drive Industrial ZKFIEs
Upgrade DALI FOODS

Leading Soy Milk Brand; Promote Balanced Diet to Facilitate the Industry Upgrade

v' Health awareness continues 2022 v' Conduct market education to
with further acknowledgement of Market Share promote industrial upgrade
balanced diet by consumers Revenue (mn)

v Gradual acceptance of plant v' Consolidate leading market
plant- position through category and
based products 2 ) 266 N O . 1 brand education to strengthen
market position

Zero-additive Packaging Technique: Launched China’s first
zero-additive soy milk by using organic plant-based nutrient-rich
proteins

Consumption of Soy Milk with national authorities and

@ Release the Consensus on Nutrition, Health and
experts to drive consumer education and industry growth

Exclusive Fermentation Technigue: Launched China’s first

soy-based plant yogurt by using probiotics exclusively from ~  commmmmmm oo o oo oo
Denmark Expand marketing coverage and strengthen consumer

@ awareness. Ranked No 1 in online search and visit indicators

Zero-additive Whole Bean Technigue: Launched China‘s first
organic whole bean soy milk by using zero-additive whole bean
technigue and molecular emulsification

in soy milk category on Tmall Retail, and_No 1 in online
transaction and popularity indicators on Tmall Supermarket in
plant-based protein category in 20221

Retain healthy and tasteful flavors and promote = Number of Visitors ~ Number of Searchers m Transaction Heat ~ Transaction Popularity
industrial upgrade
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Doubendoy Brand A BrandB BrandC  Brand D Doubendoy Brand A BrandE Brand F  Brand B

1. Source: Tmall



Meibeic_:hen: Fogus on Infrastructure Build-up and Product ZKFIEs
Portfolio Expansion DALI FOODS

Maintain Nationwide Leading Position and Achieve Solid Growth Despite the Pandemic

Revenue (mn) Changes YoY

1,390

1,041 Per Distributor t 2022

Revenue Growth

Per Route t 3.5%

Improve Scalability through Expanding Network Strengthen Pricing Power through New Product
and Improved Efficiency Launch and Product Upgrade

v" Nationwide production Upgrade high quality raw

Improve product

Growing network bases and extensive uality and materials such as oil and
with +150K POS network lead to a 4 y ) sugar
scalable business model v launch iconic v Enrich the product portfolio
v Continue to expand new products and launch ready-to-eat
quality POS such as hamburgers catering to
grocery chain stores younger consumers
and school

Mid-shelf life bread v Effectively drive the

Refined evaluation v Both distribution 1 : -
incentives improve network and POS vAa efn rll_ches dprod_uc_t productivity of POS
A M e ket - portfolio and optimizes through complementary
uality have shown . A :
distribution system quality operation efficiency product offerings

superior improvements



RTD Beverage: Outstanding Product Portfolio and Innovation ZFIEs

Capabilities Enhance Long-term Growth DALI FOODS
Hi-Tiger is well-recognized as a professional energy lea Beverages capture new market trends
; drinks brand and poised to seize opportunities from and develop innovative Chinese-style tea i
5 industry growth and competitive landscape evolvement = beverages i

Energy Drinks

Seize growth opportunities and strengthen
execution capabilities

Tea Beverages

Capture young health trends with
innovative products

~60bn RMB 2022 2022
Energy Drinks Market Size! ﬁ’ Revenue Market Size Revenue
~11%CAGR o e 2,823 ~110bn RMB 1,524
FILhrv : Ready-to-drink Teal :
L y-to-drink Tea
17-22 Growth mn mn
_ _ ' Launch innovative ' Launch low-sugar and
v Improve professional execution _ ' products and instill ' sugar-free Chinese tea !
capabilities to further enhance the quality | vitality into herbal tea . beverage products to !
of distributors industry . meet health trend

v' Conduct customer-centric marketing
to promote professional energy drink

iImage

1. Source: Euromonitor 7






Summary and Future Outlook

ARIRm

DALI FOODS

[

Optimize product quality,
positioning and pricing point to
propel industrial upgrade

Promote divisional
organization structure to
enhance professional
execution capabilities

Refine channel structure to
optimize distributors’
profitability

Rationalize resource
allocations and improve cost

efficiency
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Innovate products and
categories to drive
sustainable growth

Promote brand rejuvenation
and premiumization

Expand distribution network
and strengthen channel
control

Cultivate human-centered
organization and advocate
incentive schemes to promote
professional execution
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Thank you'!



http://www.daligroup.com/
mailto:ir@daligroup.com
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